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A Study of Changsha City Identity System

LIU Xiao-jing
( Art School of Central South University , Changsha , Hunan 410075 ,China)

Abstract: As a social systemic project, the major aim of city identity is to develop city’ s
appearance and promote city’ s competitions. This thesis’ s specialty lies on the whole ~
new recognition to city’ s appearance, no longer the old definition. From the perception’ s

view of “human” , the corpus of city, CI can be divided up to two levels: deep, indirect

MI, and surface, direct Al
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