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A Comparative Analysis of Multimodal Metaphors

in Chinese and American Beer Commercials

ZHOU Hua-ping

(Shaoyang University, Shaoyang 422000, China)

Abstract .

Forcevill has extended studies on metaphor into the realm of multimodality, which has opened a new window for meta-

phor studies. This paper compares multimodal metaphors in a corpus of 32 Chinese and American beer commercials to understand phil-

osophical and cultural differences on the basis of Lakoff & Johnson’s cross domain mapping framework. Besides the common metaphors
HAPPINESS IS DRINKING BEER and BEER IS A PERSON in both cultures, Chinese commercials display two more metaphors: RE-
LAXATION IS DRINKING BEER and NATIONAL COHESION IS DRINKING BEER. The same metaphors originate from the knowl-

edge of beer and similar bodily experience. Different metaphors are caused by respective value orientation, central view of harmony,

and modality preferences. This paper responds to the issues of how to verify the metaphorical nature of conceptual system, and how to

explain the cultural causes of metaphor variation.

Key words: beer; multimodal metaphor;

bodily experience;

ideologies ;

cultural background





