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&3 . Marble Boat wag built in 1775. A Chinese
saying goes that Water (refers to people) can float the
boat ( refers to the government) ,but can also overthrow
it. Emperor Qianlong built the boat to symbolize ever-
stable governance of Qing Dynasty which could not be
turned down by water.
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1=3'e Every June, the Mountain Garden turns in-
to a sea of wild flowers. We can see alpine azaleas,
poppies, ice flowers, daisies, lilies, to name just a
few. They look extraordinarily gorgeous and enchant-
ing. I was just wondering if we are in Arcadia or in the

Paradise.
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The Sanhuajiu,a famous liquor produced in Guilin
City, has long been highly appraised at home and a-
broad. Being clear and transparent, mild and mellow,
the aromatic Sanhuajiu presents a lingering after — taste
of a unique style. The liquor cherishes the function of
being able to whet appetite and relieve fatigue, which
really ranks the best both for entertaining and gift —
making.
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Tourism Advertising Translation from the Perspective of Skopos Theory
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The thesis analyzes the differences of Chinese-English tourism texts and discuses the linguistic features and categories

of tourism advertising. Based on Skopos Theory, the author presents some specific translation strategies according to the diversity of

translation purpose.
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