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H M Swales K&k (genre ) #4 HE 3 15 41 X 3L
R RE 23S bR B — R MG R 2EE
THRITHBEIE 22 UK (English for Specific Purposes
PATR i Bk ESP ~7 3R ) BRI B Bk I, A8 70
Ji AR, Bhatia BT EL HOL S h 0 iH H
fdT ) B AR S AR A 52 B 1 UL IR SCAR SE B
3BT 5 WL T 25 R R B ) T T R AR 2 (exi-
co-grammatical pattern) ,M%%J% FITE S 2 R IRA
LS EBAE T SR Z L XRE I
BT X R AR E BT B AR BA — 5 LA TR Y
W ORISR LG A7 A 20 AR O BT A A
B, T TR B )3 1 S BB A T A R A AT
BEAE W R TR 7 At U OB AR
SRS SR, 1E ESP 22 IR R E A HT %2
WL 4l A B 20 A R B A i T i 07 0N g T P
(move ) FIZEBE (step ) , FEANE A H AT 52 3 B A9 1)
RE LA V& 52 MR SZ bR B Y, 20 BRI 2 52 3L 2D 1Y AN [
IRTERMG, SRS S RYIE F R, hr i S5
B S BT I B G5 DA R A TR R
285 WG L A (IR 1) P

PREII T T — B2 4R e XS & Mg R PR TR
L1 0) T S P o - S s (1B B SR Y =
Pt EBRAUB RS I F] Science 1 SCEEAH BT T 45
Mr, RBEGE L) O TERHE S T B B 3
ESHIEADIAZ S E 2 R aiEs .
BRI LU TR H R RasE B
BAEEHRST XR A5 SRR A A T EAR G  , XEL
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BATEE NN LT 22, B E R B AT KR D
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TEZIE ) AAE R 2% . Bhatia $5 i T 225 H (435 14
MR R B0 — AR ER ARl “ IR RV ( genre col-
ony) 'O HL AT A SR B B 0 ET DL fﬁﬁiﬂdﬁ&
FEFR” WS R SR B 05 SR IPUE I [R)J& T ix — ¥
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TE W PAAT 1A AR s (1) 3K S99 15 25 o7 F 3
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TERRGY R 0 0 b B 0 R HE BT )5
JIR 55" WA 1AL 3 5l 6 B I A1 5 P9 AR Y it
M55, KEBIIRIAT (6/8 ) HRAETE IR HAR B R 55 2
B PRI AT — U A0 IR 55, T X b e AR e S B
“HESHII G R S AP AR BNIESE

( =) ISR

H T HERSI I IR 557 2 i E O TE D LR 2
X AL A 2D R TR AR 1 G A 45 i A ) X
SR

1 &AL PRE 5 R

PR L. FIH A RIS H

N5, 3 (bulletin-point ) 1 Jith 51 2% J& fixc il 5 1Y
JEA, TR TEA W TE + include J5 ) LB FE R
AU B,

In-room amenities and facilities in all Hyatt rooms
and suites include: (Hyatt)

VO AT 5 S BLE E o HAA FRE RS, 40 Sauna
and steam room” [ Hyatt | o¥ X§ AH 5C 36 2l i) 4 i, 40
“Qutdoor terraces for dinning and relaxing” [ Carlton]

AR 2. AR IR 55 T H FNZE B R A A Ab

XF IS B IRTE EIRTE (S +V + 0) 4kl Ay
iR (OB TR ) J5 RS BB B, EiR s
¥, 2 R 3hiA A offer  feature | provide,, %
I F AR (has/have ) (R alir) (“is/are”) fEADh
1] (can/ will) 51 2% B TEA “for” , “from
cetoe- " T L A,

We offer a variety of innovative meeting concepts,
from distinctive room environments to refreshing coffee
breaks. ( Crowne)

Stamford Plaza Auckland has something for every-
one, ranging from afternoon tea ---to an intimate dinner

-+, or a glamorous banquet ---( Stamford )

Gantrys is the ideal choice for a business lunch,
group celebration or an intimate occasion. ( Crowne )

The Regency boardroom can accommodate up to
18 people boardroom style. ( Hyatt)

AR 3. W R 55 0 32 s

i FH & ShiA (“is/are” ) , 4:Elegant and stylish,
the Lobby Bar is a great place to meet ( Crowne) , fiff
FH—F 5 4 18) 2 5 A0k 7. /8], 10 Extra space, extra
facilities, and extra luxury (Hilton) . f#i F FIH % (S

+V +0) 454, 4N Its personalized service sets new
standards in the city (Langham) . A B} 556 H BT
PR R TR LT, SR 5 1l T A5 A 515 A AJ - Exqui-

sitely designed and impeccably presented, our exclu-

sive life spa provides a haven where------ (Hyatt)

IR 4. BT L il 55

AL BRI HT A, AT 2 F B PRl AT
R 8fiia] (U E FA#H relax enjoy ) AR 5 A G4 TH
BRI TA] b N GRS 0N 4% 1) A A 41 R
FIWH, .

Workout in the gym, relax in the sauna ---
(Crowne) ;

-+, sample delightful cocktails and canapés in the

evening ( Crowne )

IR 5. R B IR 55

A R A0 25 3he] will FlBliE ensure 2K
] Jo 2 BEAEARUE, A1 Our specially trained banque-
ting staff will ensure your major events run smoothly
and are a great success. ( Carlton)

AR 6. PIRRTER— L T O EA Fe il 5

BRI H A FR SR (is) & A TS ARl IR
KRG NN T RIE R A TR, W0 Quay West
Suites is Auckland’ s finest boutique function venue,
perfect for indoor and outdoor occasions. ( QW)

2 AR I o B

{5 A FFOb i A ] 4 ) o R SR —
PN 2R T BB M1, A0 classic dishes”™ , “gener-
ous private balconies” , “amazing local produce” , ¥
15 FHIE 25 18] B 5 2%, 40 “ most sumptuous breakfast”
¥, B0 24 1R SR A T, 40 boardroom style” |
AR TR W A W H UL, 40 faultless technique and
outstanding presentation” , & A Al (HTE 1, U1 glass-
enclosed shower” | “well-priced cuisine” , £ 2544 1]
S ] LR RS ASURI LE S Ao <7 ) o B I
7 E R A E N AL XA, i ABSOLUTE
FIVE-STAR TREATMENT” ( #5 &), “ Luxurious
king-size bath sheets and robes” (1E3C), Lik454%F
S Rush X )25 S i v 424 3a) L0 A9 1R 5 R AR AG
e oseema " St B 32 A R A T R
Je] TSR, AR BAR T ZRIE
I RS B, AT HE S5 A1 “and” EHE, 41 re-

e

fined, elegant décor” . “spacious and welcoming” | &
WACHE St P U, ol B B0 i 2
“offer” (23 X)), HiMt A “relax” (13 ¥K), “enjoy”
(12 ¥R) “feature” (11 ¥K) “provide” (11 IK), iX
BRI A 2 ] 10 A0 S5 A FH 2R BT 0 0 e i
ZI AR T S A AR50, = Bl 278 2 ok AN 9%
WS 7 3 Y IRRZ A e i) A 1 o Z A Tk AR S 1Y
[ % S 1, W “ relax and enjoy/unwind” FLHIEL 5 1K,
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FER-TINDN L VACIE
= EEREERNEKR

IV 5 A e B R O ) A2 SR R L T
(AR AR ) AL 8915 o6, D g B AT < e 2 2
B R R AR T B A BT
F A BR H A R (7 A 2 AR, B350 A 52 2
SERIF NP 5 AR 55, Bhatia BYRFSE FEBAI0S
HEDEA (1) MR ZE bR, (2) BUE H s
037, (3) AR b/ ik 55 (20 3R AT B BH A2 i/ IR
55 1) EE AR B2 0 5 oK, B0 R ), (4) 4
W R 5s GEIRA S22 4 B R %07 Ik
55 SRBRZ L RS E) | (5) BSEAE BT, (6)
NS FACT , (7) S AU, (8) R 55K
W, (9) TR MR, Bhatia > By 5% & BLAE 8115
AR A HA 7 A (1) B2 AL, (2)
MHMEHNE (SRA Y29 B /R Z ™ i ik
55 B BZ i RG5O (ED) | (3) $RALHUA , (4) Bt 2
A, (5) RN, (6) R MUt 5 ms, (7) LA IR
Fe ., AT AR )5 SO RS R i SE m iY
AIDA Bk fif 32X 2042 45 MR 38, AIDA B 5| 2 1
= (attention ) | F= 4 MR (interest ) | I & TH 2% A
(desire) , FFIRA =TT T A (action) 1) o T 5 A
PRES AR 0020 — > o 20 B B A e 3 2 1 o R 5 B
A-attention FJIIRE, WA 5 — 182 “ f5 NS
DI Y & 506 398 A, AR HHAR R 9 Zh BE .
A — 1 fai A (Hilton ) 78 33 18 {4 F T “ serene” ( #if)
1 “rejuvenate” (PR E T 1) ™ i R A MR SR 51
TR, WFIX 3 MOREAF M TE LA IR T 0k e
X R S5 B 2GR BB T-interest, (AR
)2, TR A B AH R 118 2P ——E B s
Yy, 85 E R (IR G 2 7 95 % N FIIDGEZ ) 1Y
TP A BT M e 6 A A T
HROGRAVI G B ) B9 L A e
k55 5 e 0y« IRV 38 S TR . A X
SR I R AW 2 1 e SRR T I 5 Y 2R - A
XA IR 2D v 35 R A0 00 AT B B 5 SR AR
LTRSS (20 B8, LA K o 0 R A AR R ik
SRR R 00 OS2 i 1 A0 TR iR R 6
TR, T T E A AR A& Our

commitment to the needs of our guests---”; “You are

assured/will find---”; “---service that you can expect
from---” . [a] IR ] A B XF 4 7€ AR BR IR T 32 A
“world-class service, beautiful décor” , #f T i3 E
i : “a luxurious boutique hotel” , k&5 % & 7 A T

B HARIE: “award winning five star experience” . [A]
¥, Bhatia TA A 4 15 Hh B8 57 Al 5% 5t BRBE 1
B 1) T oR 5 240 0 SRR e T AR B AR Y
AT I | RN 1) 5 oK A H OGS
T il AR BT AR B TE I A AL, Bhatia
AT R AT B i IR 55 i 2P i 44 ] LA
R RVATEE & i b B 25 S A (o = u)
AR SRABIA ] I 2 P — R T B AR 52 3 G T
J& e AR R R — A =R RS Ay B A
R AR i/ IR 557 TR AR 2 T A RIS RE A P A 2
A BARGF AL X — 52D B TR 23 0 W 3K
W, Bl FBE D-desire, A LE) & AL HIE  F
AT o BB 44 o AR L IRSE T A R
A" HERS I G IR 557 . X — i 20 W
Bhatia > FR Ry 85 8535 2 B i O 6 43 1%
AL B TEAR IR i/ IS5 W DR Rr ORI 25 AL . ) RE
SPSRIASNTI e SO =) SN (10T & T e B |
T AT R0 B 2 AR X — B
A B MBI IR, RS20 4 H” 40k
P BN E . A FERY R, ks T K
WSS " 5 R B R B2 MR, X
— i Rl U AT 0 S A T Bt ATy . BEH
SN S FEA ] 0 PR IS, AR 22 aAA
B, BTG T W 2R s B AP S 3
AARFBE 1 FE RN 2 L 6 A 8 5 A
Bhatia #5 K 138 AR i#F (lexical boost) ', BI#E X
JE 25 1l /10 B 2 1 9 45 F, U0 “ versatile conference
rooms” o X — 15 2 0 R A T B 5 ) M AL A D
“You-attitude” , SR LIEEE NP OMEETE, &
B b b b AR B /AR S L B R O E M
5 FEAR 3] < you/your” SRR 2 , PA S g Ok
Qb , S MR R A BLATH B 45, (RIS 2107 2l
JE AT PR BHJERSZ 5 A 2 A 4 AR v L AR
(direct mail ) f L ZEVER MG

TEANAR = fh/ R 55 Ja , — PRI EA TR 111 )
(soliciting-responses) X —if 2L, Fe oGy, M Ig
FATBR LK X2 AIDA B R SR — A
AT A-action, RT3, ZIELHSA “ R HEEKR
Tk — PR A R 2 A TE T et 1
TARRAE PR A TUE (5 2, RS2 At 1 R B )5 12
FEREOp RS o e Do S R R i e LA
EfR AP AR i T BEAT R B A Y
Ay S MR " CanAT I e R ) | R MU R R
W& (AnbR AR Lk F ) SX PRSI 2D ) B AT B
TR G ) S B E AL BT
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gE LTk WA 5 ) AR A A5 X PR AR SR
DA AR ER Z o] EA AR R B 4, 7 7 it 2R i
SIPEIRIREERT 1T SR AN 1 4R AL TR G107 il N
SYR RS20 B PRGN O s A N B E = AT
T, TESAEARME b AR T ) P R i AT Y
PR —— BRI AR LA K BB A Y You-at-
titude” & BB 1T IE T MBS B0 R — 7 i 3k
S0 L S E YOI R R R
BRI e FEAR RS PR AR

M FRRE . ERENPESEMREESIEEN
FHERA

SERFN I T A BAT SR ALE BT 2 f Y
M H Y, fess AR R, A 3O 315 B R ik,
X5 # T Bhatia BT FR B K IR & ( genre-mix-
ing) "', — 5T, Y BT A T e F A = R R LU
BB IS C AR P I B BN R K
T R AN FT RE SR 2 U I i — e HTBRAN >R W5 |t
%o VOE  TUR GG E 1) 305 Ik 55 5T i L3 A
) o XF T R SR, TE 2 A A Y A0 % T B S B
ot R, MARHEARE” A REXHE
(LIS T LS Sk T I R A B A R A B
W BCA T s IR 55 25 A 1o 3 T B, RIS 4
B E T T BTE G, BIE T v % S8 o R T
JERYAF S AR R O E S, B ] LUK 2 3
WREEE AR T A R RO RGE I E T AT
P — AR IE TR R —FEEFIE Y # 77 (“ home
away from home” ) . i SZFR |, 4 2% & (9 14 55
REAN, R 2R I, 33X 2 KR T 2 St
e e AR AT A SN B 2 WA TR 5 H
BRI AN TR A A DA 5, e AR 3 18] I A
AT A A 15 T 20, PRI A relax”
“luxury/luxurious” “elegance/elegant” — 28 F Ak /=
I 7 35 A2 G SRR AE T A AR ik

T 75 —J5 T, AR AN FE Y IR 55 AU ik Bt i
H oAl W5 AL 2SS A REA 22 2 2248 0N
B AT S B R i, ZOR A b 3R A A
KA e 55 52 N BE A TR AN 5 e M 5 B LA
fEPSE, DR T v b2t Rl i 3 e BV D & 1
an, R AL 2 ) i 4 AR T AR AL
SN A 3238 , 2305 N I A SR ROL I a8 Se it it
JESEANTY 3T K A KW i A gt e ] 32
Lo BLL, FRBIEIE A BEASAP SRS
VR A5 B T 15 AR et B (R B M
BN I 5 S5 S RS, BEA TR R BER , 3T

“ 3 ”
enjoy”,

TR PPN A2 18 132 5 A B A G IR 55, X -1
iR G AN S = BRI BT I A BE A B AU 51
AT H 2 BRI Boiti— YR M E BAEETE, Oh
BT R AR R ) s T, ORI B & & 1
A RORA NS H B AR By . FEFRATT
AITEARZE o, Hyatt 19 3 B S0 O 1) 5 BE A5 2 M —
Uiig , 1] Hilton T2 )i D00 B 408 A 1) v AR 5 2 ) — 3,
by ) fT A DU LA 1) 1 R 2 B S TR K PR
TP — R B A, BRI, BN AL, X
Jiti— % ¢ B 43530 T Macken-Horarik '™ 3R K A5 100 %%
BHRS, BAARULT R A &, “a4E© & T,
SNZETF AR Y 0 25 o3 SR, L BT Y fg
5B H T WCE B Stamford 1 J1 1Y Bt —
YEFIE R 73X — A, PR 81 T s A R i S
B 55 T RE AR A, JLT-XE DL - 50 2R 15 15 B 42
RS IR,

R 5 T A ) A TR A — R B,
RV 5 T3 A 175 1 2 30 1 3 R A iy 22— A 1) 2
5 e T3 KA o Boscolo £ A 48 1 EXE-
DRA 11l B faf /138 0 s A R % R IR IR AUA | Y
TR N E RO BT AT A S B B T R I
TERBORAS . Rt T ) 1874 5 A T 2275 TR A
REME B AR EPE PR EEE SR A SE Y
THIER SRR (L),

R2 BREORIMEHEREEME
EETERAERNER

W i et fefte
s [T T A | BEUORT IR 5
fenr e AL
REE | Bt
TR | it
il [T S9N S
HA ) W W
b | VAT B OO R 5
B ik IR
AR 9K B R g
sark R g B O
Wi 3)
WS | TR SR | B
Rt R R
L HiE

ARICE L T TSR 7 IR I PR R B e
BN T ST o P AT 2D R A SR LS SO 2 B
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Hh Y ML AR, O R IZ AR R DG 1Y) B 12 Y
PREHEAT T IO, R T R 5 MR B ) A
BE R BBIKR , B RIS R 2 — A E R
5 R RCOR [m] AR B i B B R AR, B AR bl
Xof A5 S PR B 7 o 5 1 D o R AN el
AT B — YR AN R S X R AR
%% (inclusive ) 5 5 B ( negotiation ) f) & &, ML fY
VPR (P ATV 2 NSRRI IPNEIPS
i, NIB R TR A8 0 AT 1 I S S A
BSAE T HLAES IR b AT 375 5 0 MR s 35 42 52 0 s 0
L RERIVES TR
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Study on English Hotel Brochure’ s Discourse Structure and

Writing Strategy Based on Genre Analysis

ZHAO Ning
(Sanjiang University , Nanjing 21002 , China)

Abstract .

Guided by English for Specific Purposes (ESP) school’ s genre analysis, this essay reveals the discourse structure of

English hotel brochure in terms of move and step as well as typical linguistic features. The findings are discussed by comparing them to

generic conventions of other promotional genres, i. e, sales letter and typical commercial advertisement. We also explore genre-mixing

in the writing of hotel brochure, which is to achieve an effective balance and synergy of both promotional and informational discourses.

Key words: hotel brochure; genre analysis;

genre-mixing;

informational discourse;

promotional discourse





