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On Corpus-based E-C Translation of English Arbitrary Trademark Words

LI Guang-wei,GE Linging
( Unwversity of South China, Hengyang 421001, China)

Abstract:  This study attempts to discuss translating English arbitrary trademark words into Chinese based on a self-built corpus
from the perspective of the Relevance-Theoretic Translation Theory. It shows that the Relevance-Theoretic Translation Theory can be
used to guide the translation of English arbitrary trademark words. With the target audience’ s cognitive environment and acceptance as
well as the formational rules of English arbitrary trademark words into consideration, a translator can translate English arbitrary trade—
mark words with compounding, Affixation, Anagrammatic spelling and Onomatopoeia by the methods of literal translation, translitera—
tion as well as the combination of sound and meaning respectively, while arbitrary trademark words with other formational method can
employ associative translation, zero translation etc. to achieve successful communication.

Key words: Corpus; the Relevance-Theoretic Translation Theory;  English arbitrary trademark words;  translation methods



