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New Thinking of Commercial Labours Creating Value

ZHAO Qing-hua LIU Jin-gang
( The Party School of CPC in Hengshui city Heng shui 053000 China)

Abstract:  Commercial Labours include three kinds-the Subsidiary Manufactural Labour the Unadulterated Commercial Labour
and the Administeral Labour( It is the summit Commercial Labour) . It is nessesary to analyse specificly Commerial Labours creating vl-
lue. From the narrow sense to say some Labours creat value and others don’t in terms of the single commodity or the total value of the
commercial enterprises. From the broad sense to say all Commercial Labours creat value in terms of the social reproduction process.
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