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‘I realized that European peoples recognized the impor—
tance of English as an international language but they used
English while keepng their own identities and dignity. They sim—
ply used English as a means of communication. They spoke Eng—
lish boldly with their own accents personalities and ideas.”
“That is about 1.7 billion people use English as an official
second or foreign language. They use English openly and boldly
with their own accents grammer idioms and thoughts based
on their own first languages and cultures. The idea that these
Englishes might somehow be ‘incorrect’ because they are not

3 L » 10
standard’ is preposterous.
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On Translation of Culturedoaded Words in Propaganda Texts

DENG Hong-shun
( Hunan Vniversity of Technology Zhuzhou 412007 China)

Abstract:  Foreignization strategy such as transliteration and literal translation is usually taken to translate culturedoaded words

in Chinese propaganda texts which is feasible and necessary. The main reasons are as followed: First one of the purposes of propa—

ganda text translation is to transmit Chinese culture to the outside world; second with the increasing of international exchange target

readers’ accepting capacity of exotic culture is also improving; third adopting foreignization strategy can help China to enjoy her due

power of discourse in international exchange.
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