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Creative Industries and Economic Growth in China
During the Post-crisis Period

SUN Jie
( Shanghai Academy of Social Sciences, Shanghai 200020, China)

Abstract:  After 2008 global financial crisis, China’ s economic development has been driven into the awkward position, in

”

which some issues like “lack of effective demand” and “excessive dependence on exports” come to happen. Chinese economists begin

to seek for new concepts, new paths, and new industries. Some topics like “how to enhance the coordination of consumptions, invest—
ments and exports” ,” how to drive the innovative power of Chinese economic growth” have caused a wide range of discussion. Creative
industries can become a leading industry in the economy out of crisis; effectively promote economic recovery and innovation, with its
“counter—cyclical ” feature. Catching the special opportunity during the post-erisis period, China’ s creative industries have walked into
a rapid development of path.

Key words: global financial crisis; consumptions; investments; creative industries

exports;  innovative power;



