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The Definition of R elational Categories The Key to Understanding Capital

HUANG Q iu— sheng

(Unwersity of South China H engyang 421001, China )
Abstract In Capital and the relevance books based on the rehtionsh p M axx not only expounded hbor but also comprehen
svely and profoundly analyzed two m portant econom ic categories— goods and cap tal M ax thought that value of goods is not its prop-
erly, but the socil relatbnship appearing though the object Capital 5 nota hing buta kind of rehton akind ofmedia in the so-
cial rehtons bew een peopk a certain historical social rehtons of producton So the definitbn of rehtional categories nclud ng k-
bor goods and capital is the key to understanding capital
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