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Analysis about Social Psychology of Shanzhai Culture s Popularity

CUIZe-—wen LIAO Hai- bing
(Unversity of South Ching H engyang 421001, China )

In recent years ShanzhaiCulture craze has svept China lis popuoarily shoul not only be the representaton of the

creators’ dentiy catharsk and utilitaring  but also be the product of satisfying the need of the audience’ s entertaiment novelty

compensaton and fash bn
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