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Studies on the E ffectiveW ay in Inproving the Sci- tech Periodicals M arket Share

ZHOU Zhou
(H unan Uuniversity of Comm erce Chang sha 410205 China )

Abstract M arket share is an i portant driver to pranote the develbpment of sci— tech perpdicals It is restricted by running
concept of sci— tech periodicals and can be mpwoved by mnovating the servicg pricing elasticlly flexble maketing strategies
strengthen ng digital constuction and extend ng the brand
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