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Abstract  In tems of manmetics the ad a rep licatorw hich & rep licating and transn itting betw eenman’ s bran & regarded as
ameme And the adswhich stand out of the severe ad competitbn and becane the models are ofien defined as contagious advertising
meme Based onmemetics this paper delves he prerequsites for an advertisem ent to be a contagious advertisngmene from the as-
pects of the prerequisites and transmitting course of contagbusmeme The author hopes b provide a nev way for advertser to design
successf] ads
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