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Analysis on NanYue Tourisn M arketing Based on the Interests
of Scenic Spots and Custam ers
PI Shang— yu, ZHOU Rong— ji
(Ouly University of Appliad Sciences Oulu 90100 Finland ) )
Abstract

Most of schohrs focus their study on maiketing about trade i goods and sewices but few of than have stud ed

NanY ue tourisn maketng Taking into account the nterests of scenic spots and customers this paper analysesN anyue tourisn m atket

ngwith SV OTmethods and itsmaiketing strategy and positoning Finally papermade a diagnosis on N anY ue tourisn pwoblan of

products prices dstrbution chamels pranotbn and put forward relevant countem easures
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