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Legal Construction of Can pensation for Infringan ent of False A dvertisem ent
HU Q bng— hua
(X iang an Uniersity, X iang an 411105 China )
Abstract

In our country we mainly take the trad itbnal way to can pensate for consequence of the infringement of false adves

tsement However thiway can not prevent and punish the fake advertisem ent abuse effectively Leamed flom the overseas proce-

dure i is ratbnal for our countiy to take the puniive compensaton b the fake advertsanent The key ishow to construct the good pu-

nitive can pensation system n the law to stop exaggerated advertisem ent and m aintain the nom al econom i order

Key words : nfringenent of false advertsen ent punitive compensatiorn rtionality  kgal stucture

FR T 55 M e, LR 90 IS K R = 1

2009 12 5 , 2009

20 “« »



