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Strategic Thiking about Pram oting G reat- leap— forward
D evelopm ent of H engyang’ s Cultural Industry

ZHOU Xiao— yang LI Zhi- qang
(Unwersity of South Ching H engYang 421001, China)

Abstract W ith theworld econany changing fran the trad tional physical econany it has to the future culiral economy i the
context of the times not only an objective necessity but ako a real possbility ofm ak ng cultural ndustiy the pillar of social ndustries
to realize great— leap— Hmw ard developm ent of H engyang’ s cultural industry This paper presents strategic viions The first is to renew
our concept to develop a scientific and ratbnal devebpm ent of cultural ndustries n strategic planning The second is to act beally
broaden their horzons build the cultural brand ofH engyang with the regional characterstics The third is to nnovate mechanisns to
cu ltivate talents create a favorable social envionm ent
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