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D iscussion about the Intellectual P roperty R ights Protection for Characteristic Service

XU Zheng
(Nanjing Unwersity, N anjing 210089 China)

Abstract In practicg characterstic sewice plays a key wle in commercul competitbns The uniqueness and novelty of the
service are hem ost mportant factors to attract the consum ers but the acton of m itation & hard b be mkd by certain lavs Ths art+
cle discusses the nature of the characterstic service and the necessity and possbility of its pwtectbns from the lav of IPR
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