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Research on Tourism Image Positioning and Brand Shaping of Nanyue Mountain

PENG Die - fei, ZOU Dong — sheng, CUI Hai - bo
( Hunan Agricultural University , Changsha 410128, China)

Abstract: As one of the Five Sacred Mountains, Nanyue Mountain (Mount Heng) , which is one of the most famous Tourism Destina-
tions in China, is famous for the beautiful natural ecological landscape and profound human resources as well. This paper determines its tourism
image strategy and principles, and proposes to creat new tourism brand of “the Longevity Mountain with the Independent Natural Landscape ”,
by analysing and evaluating its tourism resources, based on the old tourism image of Nanyue Mountain (Mount Heng) , in order to improve its
tourism competitiveness and arrraction, which also can accelerate the tourism development harmoniously and sustainablely.
brand shaping

Key words: Nanyue Mountain (Mount Heng);  tourism image; position;
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